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Going further

lmwm 1s a list of books you should
find useful if you want to find out
more about computers or WTiting

programes.

Usborne Guide to Cam

Brian Reffin Smith, Usbome

Understanding the Micro by

Judy Tatchell and Bill Bennett,
Usbome

Introduction to Computer

Programming by Brian Reffin
Smith, Usborme

Ilustrating BASIC by Donald
Alcock, Cambridge University

Press

Fred Learns about Computers,
Macdonald & Evans

The BASIC Handbook by David

A. Lien, Compusoft Publishing
The Computer Book by Robin

puters by

Bradbeeretal, BBC Publications
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